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Microblog Marketing of Sichuan Liquor Brands in New Media Times
WANG Yashu!', CHEN Zhuowei’

(1. Literature and Journalism School, Sichuan University, Chengdu 610000, China; 2. Communication Science and
Art School, Chengdu University of Technology, Chengdu 610000, China)

Abstract: In new media times, the traditional marketing communication mode of Sichuan liquor brands has exposed
shortcomings. Facing the change of the external environment, promoting the Sichuan liquor brand should change the mar-
keting mind and adopt a more effective and accurate communication mode and more humanized marketing strategy. As a
typical practice in new media times, microblog accords with the communication mode and interactive spirit of network,
this has changed the traditional information sharing and dissemination mechanism. Microblog is very popular with the
users, and has become the hottest medium. Microblog marketing provides the possibility for Sichuan liquor brands to break
the marketing communication mode, and it brings a new marketing communication mode to accumulate clients’ trust in the
brands, build brand relationship, carry out brand interaction, and maintain brand reputation.

Key words: new media times; Sichuan liquor brands; microblog; marketing strategy
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