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Constructing Salt Cultural Brand and Continuing Its Industrialization in the

Internet Environment
JIANG Yushi, LI Junzhu
(School of Economics and Management, Southwest Jiaotong University, Chengdu 610031, China)

Abstract: Currently, due to the variety of subjective and objective reasons, the salt culture in the Salt Capital of
Millennium Years—Zigong was profoundly restricted on further development and dissemination. In the Internet environ-
ment, Zigong city could take full advantages of human factors engineering, neuromarketing techniques and microcommu-
nication methods and so on, focus on the specialty brands of Zigong Salt Culture, adopt a variety of strategies and methods
to build a core network platform for the dissemination of salt culture. in such a way, the salt cultural connotations would be
spread more widely and constructed as an integral, sustainable development industry chain. Relevant conclusions have an
important guiding significance for optimizing the existing salt cultural industry structure, accelerating the development of
salt culture—related industry, improving salt cultural product development capabilities, and so on.

Key words: salt culture; Internet environment; brand constructing; word—of-mouth marketing; salt industry

56





